Intro
"Build it and they will come" argues that there is a "pent up" demand that will be activated by transportation improvements.
Most studies of latent & induced demand focus on traveler responses to changes in travel costs.
There has been little discussion of the underlying behavioral foundations of latent demand A better definition of latent demand can aid in better forecasting, understand the consequences of unrealized travel, and identify where unmet demand is central to transportation policy.
Demand for transportation
Transport demand is about the movement of people and goods.
It is considered a derived demand, which refers to demand for one good or service in one sector occurring as a result of demand from another.
Users of transport are primarily consuming the service because they wish to satisfy their needs (e.g. work, shopping, recreation) -or in the case of freight, the demand for goods.
Latent (or Induced) Demand for Travel
Latent demand represents currently desired demand that is not realized because of a wide variety of constraints.
Redistributed demand represents a rearrangement in space, time, destination, frequency and/or mode of the previously observed demand due to the relative changes in travel costs. This represents our current approach to forecasting future travel needs -evaluating current demand based upon future predictions of the various explanatory factors.
Generative demand, are previously suppressed trips that can now be realized, presumably due to changes in the transportation system but perhaps due to exogenous social, economic, cultural and technological drivers. A better definition and quantification of this idea can help to:
• better predict the impact of transportation investments,
• Anticipate response to social, technological, cultural and economic change • help identify inequities,
• understand the consequences of these unmet demands and
• determine to what degree this unmet demand is a matter for transportation policy.
How?
Develop a theoretical framework & approach to data collection
Other Definitions of Latent Demand
Induced demand, or latent demand, is the phenomenon that after supply increases, more of a good is consumed. -Wikipedia Demand for a product or service that a consumer cannot satisfy because they do not have enough money, because the product or service is not available, or because they do not know that it is available. -Cambridge Dictionary Latent demand is basically the desire for a product that a consumer is unable to satisfy because he is himself unable to point it out or doesn't realize what is missing until pointed out. • Unaware of new restaurant opening
• Surprise visit from a friend taking you to lunch
• Activities are desired
• Transport system cannot accommodate
• Transport system can accommodate
• Other barriers exist
• Activities are not desired
• Activities are not desired 
